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1.  Berdasarkan P. Underhill (1999), terangkan perilaku pembelian  dari segi 
(a) ciri-ciri pembelian lelaki dan wanita untuk peralatan teknologi dan 
kereta, (b) cara pembeli membaca tanda, dan (c) rekabentuk tempat 
pembelian untuk warga emas. 
 
Based on P. Underhill (1999), explain the shopping behaviour in terms of (a) 
differences between men and women’s shopping behaviour of technological 
products and cars, (b) reading of signs, and (c) design shopping outlet for the 
senior citizens.  
 
 
 
 
2.  Bincang secara kritis,  kempen anti-rokok ‘Tak Nak’ dari segi teori  rayuan 
ketakutan oleh Witte (2001)  dan konsep self efficacy oleh Bandura 
(1977).  
 
Critically evaluate the ‘Tak Nak’ anti-smoking campaign based on the fear 
appeal theory by Witte (2001) and Bandura’s concept of self-efficacy (1977). 
 
 
 
 
3. Menurut M. Sunderland (1993) dalam bab ‘Influencing people: myths and 
mechanisms’, “Kebanyakkan kesan periklanan tidak berjaya membujuk”.  
Bincangkan kenyataan tersebut dan terangkan strategi-strategi yang 
dicadangkan untuk meningkatkan kesan pemujukan.    
 
According to M. Sunderland (1993) in the chapter on ‘Influencing people: myths 
and mechanisms’, “Most effects of advertising fall well short of persuasion”.  
Discuss the statement and explain the strategies that he proposed to increase 
persuasion effects.   
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